






•	 Established that partner restaurants and cafes follow likeminded health, sanitation, disinfection and hygiene and food safety 
protocols to protect guests, such as:

o Approved disinfecting products made available at entrance to guests in the form of alcohol-based hand sanitiser 
as appropriate
o Established with restaurant that restaurant staff are trained and adhere to likeminded health, hygiene, and 
physical contact guidelines
o Avoiding participant handling of food at buffets
o Cleaning regularly machines handled by guests
o Create water/soft drinks protocols whereby it is recommended for guests to travel with their own refillable 
water bottles in areas where there is safe drinking water
o Enhancing sanitation and clean & disinfect tables immediately after participant has left
o Implementing physical distancing through table spacing and participant seating with suitable reinforcement 
o Considering minimising what is placed on guest tables and provide mono-packaged items if feasible
o Implement food protocols relating outsourced food
o Reviewed payment method to prioritise contactless and pre-payment methods
o Considered having longer opening hours to reduce the number of guests served at any given time and facilitate 
the implementation of the new measures

3. REBUILDING TRUST & CONFIDENCE
As attractions work to enhance trust and confidence through transparency and communication with their guests, they should: 

•	 Provide clear, consistent and up-to-date communication to customers on new health & hygiene protocols via the 
organisation’s channels, both digitally and physically at the venue. Implement clear signage to inform guests of the enhanced 
cleaning protocols, avoiding physical contact, and recommendations

•	 Integrate where possible and highlight the implementation of technologies enabling the use of timeslots to minimise crowds

•	 Share guest guidelines ahead of trip if possible and where applicable in person upon arrival at attraction on the basis of 
advice from health authorities which may include the wearing of face masks or coverings, guidance on hand hygiene and 
avoiding physical contact. The venue could also share sample floor plans to demonstrate preparedness. Consider having 
consumers acknowledge guidelines

•	 Inform guests about support available if questions or concerns arise. Guest facing staff should be trained and prepared to 
answer questions, resolve challenges such as the detection of new cases, address situations where guests are not complying 
and share protocols before and during trip to reassure guest. Communicate to guests the venues responsibility but also the 
guests’ own responsibility

•	 The venue should set up medical service point if possible depending on size and ensure the team can deal with COVID-19 
cases

•	 Promote contact tracing apps if required by local legislation
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4. IMPLEMENTING ENABLING POLICIES
As attractions work to recover, it is essential that enabling policies are implemented at the governmental level. Attractions 
call on governments to: 

•	 Enhance destination promotion to boost demand both domestically and internationally

•	 Create incentives and provide direct support to boost travel and tourism 

•	 Provide financial relief to the sector through grants and the reduction of taxes, fees, and charges to stimulate demand in 
recovery
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